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What we’ll cover… 

•  A quick guide to Social Media 
•  Content Creation 
•  Growth Management 
•  Promoting your brewery 
•  ABC Legalities 
•  Q&A 



A quick guide to 
Social Media 

Types: 

•  Facebook 
•  Instagram 
•  Twitter 
•  Snapchat 
•  Pinterest 
•  Untappd 

Why We Use It: 

•  Instant conversation with fans 
•  Behind-the-scenes look into 

your brewery 
•  A useful tool to project your 

unique brand story 
•  It’s free… kind of  

Social Media is no longer an option, it’s a priority 



Facebook 

Goal… 

Post daily to remain relevant 
in someone’s timeline & 
maintain your Reach/
Engagement 

Issues with Facebook… 

Declining Reach  
Promoted Posts 
Future of  Facebook? 

 

FW: 95+k Likes 



Cons 

•  Cannot zoom in on photos 
•  Cannot click on links 
•  Mobile use only 
•  Cannot schedule posts 

 

Instagram 

Pros 
•  Fastest growing social media 

platform 
•  Instagram Stories 

•  Fast, easy, fun 

 



Twitter 

If  you start tweet with a tagged name, 
only followers who follow both you 
AND the tagged name will see the 
tweet!  

Start tweet with a word, then tag 
someone. This is shown to all of  your 
followers. 

Start tweet with a period, then 
tag someone. This is shown to 
all of  your followers. 
 

Best Practices 

Don’t do this 



Content Creation 

How do you continue to create unique, 
interesting, captivating content? 

•  ABB = Always Be Branding 
•  Campaign development & execution 
•  Develop a social media calendar 
•  Be inspired by surroundings 
•  New opportunity for creative every day 



FW Example: 
Q1 Campaign –  

Nitro Merlin Milk Stout 

Goal: Effectively promote our new, draft-
only beer with weekly posts pertaining to the 
beer 

 
Needs: Photographs, videos, beer 
information, sales events with cookie pairing, 
accounts pouring beer 

 
To do: Develop calendar with ideal post, 
then create specific post closer to the date 

 



How I began: 

•  Looking at the calendar, I 
selected dates I knew I’d post 
about NMMS 

•  Selected topics each post would 
pertain to 

•  Highlighted Needs for the post & 
who is responsible 

•  Remained flexible for real-time 
issues 

FW Example: 

Q1 Campaign –  
Nitro Merlin Milk Stout 



Next Steps: 
•  Fill in calendar 

with full 
content 

•  Confirm all 
needs have been 
met  

•  Ensure post 
aligns with ABB 

•  Post reflects 
voice of  
brewery 

FW Example: 
Q1 Campaign –  

Nitro Merlin Milk Stout 



Measure Successes & Failures: 

What Worked? 

•  Huge response to the beer & the 
cookie promos 

•  Sales team loved having their 
events promoted & encouraged 
more events 

•  Calendar helped execute overall 
campaign // didn’t drop the ball 

 

What Failed? 

•  Contest had to be removed 
•  Not enough time & resources to 

execute 
•  Several dates needed to be changed  

•  Flexibility is key 
 

 

FW Example: 
Q1 Campaign –  

Nitro Merlin Milk Stout 



Growth Management 

What’s the purpose of 
managing your growth & 

analytics? 

•  Maintains a track record for successes & failures 

•  Shows areas for improvements 
•  What works, what doesn’t 

•  Proves why your job is necessary! 



Analytics 
Each month, recap the growth, successes & 

failures for each social media used 
 

Facebook: 
Find post with highest Reach, Likes, 
Comments & see how many new Likes 
the page received 



Analytics 
Each month, recap the growth, successes & 

failures for each social media used 
 

Twitter:  
Find tweet with highest Impressions, 
Mentions, Retweets, Replies & note how 
many new Followers the page received 



Analytics 
Each month, recap the growth, successes & 

failures for each social media used 
 Instagram:  

Finally free analytics! 
 

•  Find most Liked, most 
Commented & track 
Impressions and Reach 

•  I use analytical tracker 
Iconosquare for daily/
weekly/monthly recaps.  
•  Costs $120 per year 



Analytics 
Paid Analytics: Iconosquare 

 

Monthly Report 
Overview 

 



Analytics 
Monthly Report Summary  

(for the bosses) 
 

•  Shows growth vs. prior month or prior year 
•  Helps show where we’re lacking/improving 
•  Helps prove why my job is necessary J 
 



Promoting Your Brewery 

•  Make Social Media a priority, not 
an option 

•  Increase your engagement 
•  Daily posts, respond to 

comments & questions 
•  Ask questions in your post   

•  Develop your brand’s voice & 
story 

 

One of our top posts 
ever on Instagram was 
a simple photo of tap 

handles! 



ABC Regulations 

California tied-house laws prohibit a alcohol beverage supplier from 
providing anything of  value to a licensed retailer. The ABC 
interprets a simple mention of  a licensed retailer on social media to 
be “of  value” to that retailer. 
  
There are however certain exceptions that have been added to the 
ABC Act. These narrow exceptions apply only under specific 
conditions. 

Presented by 
Tom McCormick 



On-Premise Educational Event  
 
If  the event meets certain requirements, including but not limited to: 
•  A brewery representative must be present 
•  No beer is given away for free 
•  Can only be conducted at on an-premise event 
 

Then the event can be advertised with restrictions.  

Per code section 25503.55;  

 
•  You may list the name and location of  the licensed retailer where the event is held 
•  You may list the time & date of  the event 
•  You cannot include pictures or illustrations of  the retailers premises  
•  You cannot use any laudatory references or promote the retailer in any way 
•  You may list the beers being served. 

ABC Regulations 



Off-Premise Sampling   
 
If  the event meets certain requirements, including but not limited to; 
•  The off-premise retailer holds a type 86 license 
  
Then the event can be advertised with restrictions. 

Per code section 25503.56;  
 

•  You may list the name and location of  the licensed retailer where the vent is 
held 

•  You may list the time and date of  the event 
•  You cannot include pictures or illustrations of  the retailers premises  
•  You cannot use any laudatory references or promote the retailer in any way 
•  You may list the beers being served 

 

ABC Regulations 



Listing of Retailers Where Products are Sold   

Per code section 25500.1; 
 

•  Prior to January 1st, 2016, the law stated that beer manufacturers could 
provide the name of  retailers which carried their products only in response 
to a direct consumer inquiry. This is no longer required. What this means is 
that a brewery may now provide the authorized information to consumers 
without first receiving a request for such information. 

•  You are now allowed to mention the name, location, email and web site of  2 
or more unaffiliated retailers who carry your brand. The listing cannot 
contain the retail price of  the product and the listing is the only reference to 
the on-sale or off-sale retailers in the communication. No images allowed. 
No laudatory comments allowed – only the listing of  the retailers is allowed.  

ABC Regulations 



Listing of a Retailer in Conjunction with a 

Special Event   
•  It is now allowed, when a licensed retailer is a sponsor of  a 

non-profit, special event (such as a beer festival), to 
mention that retailer in conjunction with the name of  the 
event. 

  
•  EXAMPLE: “The Whole Foods Fresno Chamber Beer 

Festival” 

ABC Regulations 



ABC Regulations 
Social Media Examples 

Yes! 

You: “Want to try our latest revolution of  Luponic 
Distortion? Head to BevMo where they’re on sale for $6.99 a 
six-pack!”  
 

No! 

Example: You have a new beer available, how do you promote it? 
You must: List two or more retailers to make it legal. 

 

You: “Luponic Distortion, our revolving hop IPA, is 
now available in six-packs at BevMo, Whole Foods & 
Trader Joes. Grab it while it lasts!”  
 
 



ABC Regulations 
Social Media Examples 

You: “Join David Walker on August 20th at Library Alehouse in 
Santa Monica where the Lion will be there with some specialty kegs in 
tow, so join him for a pint of  some of  our tastiest brews!”  
 
 
 

Yes! 

You: “The Lion will be at Library Alehouse in on August 
20th where they have the best beer selection in town! Come 
join us for one of  their famous chicken wings and a $5 pint 
of  Union Jack!”  

No! 

Example: You want to promote an event that you’re involved in. 
You Must: Have a paid employee attending; no laudatory terms 

about the account. 



Questions? 

Thank you for joining us!  
 


