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CRAFT BREW CREATIVE
BRANDING BREWS PODCAST

RYAN WHEATON




LONGO DESIGNS
DEEPLY GRAPHIC DESIGNCAST
CREATIVE COURSE PODCAST

RYAN WHEATON
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AGENDA

» Session Objective

» Project Discovery

» Brand Discovery

» Visual Inspiration & Guy Reaction
» Competitive Analysis

» Initial Concepts



TO SHOWCASE THE

IMPORTANCE OF BRAND

STRATEGY WHEN

T DELE QFNG YOUR COR
BEER LINE.
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WHY BRAND STRATEGY? Sreshly

Philip Kotler



WHY BRAND STRATEGY? Sreshly

Oscar Wilde



BRAND STRATEGY INCLUDES:
»Vision
»Values

»Story
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Coolness
Creativity
Customer Service
Diversity
Dynamism
Eco-Consciousness
Education

Equality

Exclusivity

Family

YOUR VALUES ARE THE
CORE PRINCIPLES THAT
NEVER CHANGE.

VALUES



REAL CUSTOMERS

" THE STORY OF YOUR

INNOVATIVE

BRAND IS WHY AND HOW
IT CAME TO BE.

" STORY



v" MAKES A STRONG BRAND STATEMENT
v EASILY IDENTIFIABLE

v BREAKS THROUGH THE CLUTTER

v HIGHLIGHTS YOUR BEER VARIETIES
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TRADEMARK BREWING CO.

Brand Questionnaire ®

We build custom designed logos, made specifically for your business.
We dive deep into your company’s background to visually represent your company
in the best possible design solution. It's a first impression that needs to last.

Email address *
This form is collecting email addresses. Change settings

Write out all the different values your brand holds true. Here are a few
examples to get you started: innovation / community / artistry / precision /
inclusive / adventurous / collaboration / curiosity / hungry / passion / playful
/ inventive / relentless / tradition / DIY / self reliance / balance / accessibility
, etc.

In plain English, what is your brand? (what do you offer?) *




TRADEMARK BREWING CO.

What are your core values? *

Who is your target consumer? *

What role should your product/brand play in your customers’ lives? *

Describe some competition? How are you different? *

What emotions should your branding evoke? *
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TRADEMARK BREWING CO. BRAND ARCHETYPES

' INNOVATION

If It Can Be Imagined
It Can Be Created

BRAND VOICE BRAND MESSAGE

Inspirational

See Potential Everywhere
Daring and Uncover Originality

. With Liberated Imagination.
Provocative

CREATOR BRANDS




TRADEMARK BREWING CO.

v'BOLD ELEGANCE

v SUBTLE SOPHISTICATION

v INNOVATIVE WITH A FOUNDATION OF TRADITION
v ELEVATED APPEAL



TRADEMARK BREWING CO.
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THE CONCEPTS




Aluminum Finish

White with Bubble Pattern ‘ - ! %
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BREWING -
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Wave shapes, to soften the

look and pay homage to Long Bez: cennll
RCUSSION
= Holsoh
All green art would change per e ——
Beer variety. 1 nt | light | frulfis
ABV | 22 I1BU | SSRM

16 FL. OZ.

DVLONGO



Aluminum Finish

4.7% ABV
22 IBU

bright | light | fruity

All green art would change per

Beer variety.

WLONGO
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All green art would change per

Beer variety.

White Finish

Black with Bubble Pattern

DLONGO



Aluminum Finish

4.7% ABV
22 IBU

All green art would change per

Beer variety.

WLONGO



TRADEMARK BREWING CO. FLAT LATUUT V1

[ It is recommended
€ to keep all important
£ artwork below the
@ 18 mm mark to

avoid distortion.
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—_— e to keep all important
Ll £ artwork above the
—a g 7 mm mark to
avoid distortion.
Tmm Fold 2 mm Clear Top and Bottom Fold 4 mm
Clear Clear
OTHER RECOMMENDED MAIN RECOMMENDED NUTRITION FACTS,

ART PLACEMENT BARCODE, OTHER



TRADEMARK BREWING CO.

FLAT LATOUT V.2

156 mm Cut Height

152 mm Print Area

Tmm
Clear
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ASCENDING
PERCUSSION

Fold 2 mm Clear Top and Bottom

RECOMMENDED MAIN
ART PLACEMENT

ASCENDING
PERCUSSION

*KOLSCH-

B
ABV IBU
3

SR

M

Fresh 'n juicy and ready for
National IPA Day, MORNING
HAZE (6.7% NEIPA) is ready to
saturate your face with all
manner of juicy delights. Built
on a foundation of maris otter
and pilsner malts, we
saturated this bad boy with
two types of at and two
types of oats for all the silky
mouth feels. Capped off with
an absurd volume of our
favorite juicy and tropical
hops, this DDH creation is sure
to brighten your morning, or
your evening, ot any time in
between.

Fold

It is recomm
£ tokeepallim
£ artwork belc
@ 18 mm ma

avoid distol

MALT
Pilsner, Wheat, M

HOP
Hallertau Magnum, Mz

YEAS
Kolsck

It is recomm

—_— to keep all im

£ artwork abo

— i 7 mm mar

| avoid distol
4 mm
Clear

RECOMMENDED NUTRITION FACTS,
BARCODE, OTHER



PAPER SAMPLES
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TRADEMARK BREWING CO. FINAL FLAT CUMP

ASCENDING
PERCUSSION

* KOLSCH"

47*

ABV

Fresh 'n juicy and ready for
National IPA Day, MORNING
HAZE (6.7% NEIPA) is ready to
saturate your face with all
manner of juicy delights. Built
on a foundation of maris otter
and pilsner malts, we
saturated this bad boy with
two types of wheat and two
types of oats for all the silky
mouth feels. Capped off with
an absurd volume of our
favorite juicy and tropical
hops, this DDH creation is sure
to brighten your morning, or
your evening, or any time in
between.

GOVERNMENT WARNING: (1) According to
the Surgeon General, women should not
drink alcoholic beverages during pregnancy
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Brand Positioning




Brand Positioning




SIART WITH THE WHY




HOW?
WHAT?

WHAT?

We offer an elevated array of
international beer styles

HOW?

Innovative brewing techniques.
Sour and barrel aging program.

WHY?



BREW CO.

Branding Key Points




QUICK IDEAS



QUICK IDEAS



QUICK IDEAS



QUICK IDEAS



QUICK IDEAS



BRAND PERSONAS




BRAND STYLE BOARDS
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MARKET RESEARCH
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DESIGN TIME
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BIG STUMP CONCEPTS

9

I‘ 47989 35412 ||“

CA REDEMPTION VALUE

7

SsOOD BEER
Far Ous
BEST FRIENDS

LION’S

@1={@)\V.Vi\\
A9

INDIA PALE ALE

LION’'S CROWN
HAaszy

INDIA PALE ALE

Our Flagship Hazy! This beer combines
Simcoe, Citra, and Mosaic hops to round
out a plethora of tropical notes.
Additions of un-malted flaked wheat
and red wheat add a pillowy mouth feel
while the Mosaic dominant dry hop
takes this beer over the top.

7.4% ALC/VOL

BREWED AND CANNED BY

BIG STUMP BREW CO.
SACRAMENTO, CALIFORNIA




BIG STUMP CONCEPTS

GOOD BEER
Fer Qar
BEST FRIENDS

110N |
CROWN LION'S CROWN

Haszy F/@34 INDIA PALE ALE
I N D IA PA lE ALE Our Flagship Hazy! This beer combines Simcoe

Citra, and Mosaic hops to round out a plethora

of tropical notes. Additions of un-malted flaked

wheat and red wheat add a pillowy mouth feel

while the Mosaic dominant dry hop takes this
beer over the top.

BREWED AND CANNED BY
BIG STUMP BREW CO.

SACRAMENTO, CALIFORNIA

47989 35412
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CAREDEMPTION VALUE
1PINT | 16FLOZ. 7
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BIG STUMP CONCEPTS
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GOOD BEER
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BEST FRIENDS
INDIA PALE ALE
7.4% ALC/VOL
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BIG STUMP CONCEPTS
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FONT EXPLORATION




GREAT BEER GREAT BEER
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FINAL RESULI



beverages during pregnancy because of the risk of birth defects. (2) Consumption of alcoholic
beverages impairs your ability to drive a car or operate machinery, and may cause health problems.

=2  GOVERNMENT WARNING: (1) According to the Surgeon General, women should not drink alcoholic
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INDEPENDENT

Cuaft Beer

LION'S
CROWN

Hazy

INDIA PALE ALE

BIG STUMP

ZW@@

“Cay MENTO cu““

7.4% ALC/VOL
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\NDIA PALE a1 ¢

Our Flagship Double Dry Hopped Hazy IPA. This
juicy New England Style IPA combines Simcoe
and Mosaic to round out a plethora of tropical
hop notes while copious additions of red wheat
and flaked oats add a pillowy mouth feel. The
Mosaic dry hop we use to finish this beer takes

Lion's Crown over the top!

BREWED AND CANNED BY

BIG STUMP Z:ew Ce.

SACRAMENTO, CALIFORNIA

BIGSTUMPBREWCO.COM
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QUESTIONS

Ryan Wheaton

Craft Brew Creative

ryan@craftbrewcreative.com

BIG STUMp

,, Brew Ce.

e
PamEnTo cALIFOY

bigstumpbrewco.com
info@bigstumpbrewco.com

Nick Longo

Longo Designs

nick@longodesigns.com
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trademarkbrewing.com
trademarkbrewing.com/contact



